February Designated the Official
Month of Giving Back
February 2, 2010
Toronto, Ontario (RPRN)
02/02/10 — The Halo Effect asks
the world to make a difference
one day at a time

The Halo Effect

-- Launching today, The Halo
Effect (http://www.halo.infinitypr.com) is a social movement
encouraging people worldwide to
do one good deed every day for
28 days and share their

experiences with others.
Unlike random acts of kindness, The Halo Effect is about forethought.
Planning 28 things that people can do as individuals or in groups each day
takes the focus off themselves and directs positive energy towards others.
Halo Effect founder Leanne Bucaro was inspired by an African ritual that
encourages 29 days of kindness, and believes February is the perfect month
to demonstrate the power of giving back. “February is the month with a heart
around it – it’s a month of love – it has Valentines Day. As Canadians, we are
opening up our borders and our hearts to neighbours worldwide for the 2010
Olympic Games. At a time of year when most are experiencing the winter
blues – The Halo Effect is nourishment for the soul.”
The Halo Effect is not about money, but instead simple ways to make a
difference one day at a time. Whether it is visiting a senior’s home, shovelling
a neighbour’s driveway or bringing a warm blanket to a homeless person,

think of ways that you can give back one day at a time. Giving does not have
to be monumental; even small, personal gestures can make a big impact on
the lives of others. Call a friend and really listen when you ask, “how are
you?”
According to Dr. Sanjeev Sharma, ER physician and CEO of Wellpoint
Health Services, not only can The Halo Effect benefit those you choose to
help, it can also improve the way you feel. “It has been my observation as a
physician that good deeds and charitable acts seem to assist an individual in
finding physical, emotional and perhaps spiritual balance. Giving time to help
others may have health benefits such as lowering blood pressure, regulating
heart rate and boosting mood stability, which in turn can lead to a more
happy and fulfilled life.”
“Anyone can take part in The Halo Effect,” explains Leanne Bucaro. “We
encourage people to share their progress and describe how helping others
makes them feel… blog, tweet or Facebook about your experiences, tell coworkers, family. Imagine the possibilities.”
The Halo Effect challenges you to get out of your comfort zone and reach out
to the world around you. Join the movement, spread the word. Visit
www.halo.infinity-pr.com for more information and start planning your 28
good deeds today.

http://www.halo.infinity-pr.com

Media Contact Name: Lizzie Nawn
Media E-mail: i nfo@i nfi ni ty-pr.com

Media Phone: 905-257-5555
Media Web Address: http://www.halo.infinity-pr.com
Main image credits: http://www.halo.infinity-pr.com/
Filed Under: BREAKING NEWS, CANADIAN NEWS, Lifestyle, New Media WEB 2.0, Social Media, PRESS RELEASE
RUSH PR NEWS newswire and press release services at rushprnews.com /
Anne Howard annehowardpublicist.com
Content- Legal Responsibility - All material is copyrighted - You may repost

but you MUST link back to the original post on your page and acknowledge
Rush PR News as the news source. Rush PR News is not legally and/or
morally responsible for content of press releases, opinions expressed or factchecking.
Rush PR News cannot be held legally responsible for material published
and distributed through its newswire service or published in its press-room
and therefore cannot be sued for published material. Third-party must be
contacted directly to dispute content.
Rush PR News is not the contact for material published.

